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PayNearMe overview
The award-winning platform that lets your customers pay how, when and where they want.

12+
Years of Innovation

$Billions
Processed Annually

5,000+
Clients

31K+
Retail Cash Locations

Licensed Money Transmitter in all required US states.



Pop Quiz!



1. What’s the #1 reason consumers don’t set up  
autopay? 

a. Procrastination
b. I worry about overdraft fees
c. I want to control when my bills get paid
d. It’s a hassle
e. I don’t want my payment information stored



2. What percentage of young adults (18-29) 
prefer to pay via offline channels? 

a. 0%
b. 9%
c. 17%
d. 28%



Payments have never been easier...

Swipe.
Tap. 
Scan.

Easy. 



Except when paying bills
1. Login on desktop
2. Find the payments section
3. Find my bill
4. Add loan number
5. Figure out my amount
6. Add my payment info 
7. Confirm
8. Pay

And if I make a mistake, 
start over!



Our theory why

In many other industries, you don’t 
acquire the customer until they make a 
payment. 

It’s the final hurdle to a conversion. 

For this reason, payments innovation 
has been a requirement. 



Our theory why

In lending, the customer is typically 
acquired before a payment is made. 

Payments aren’t barrier to conversion, so 
they didn’t get the same level of 
attention. 

Until recently.



Going from one to another creates friction



We decided to 
explore this  
friction. 



Who we asked



What we wanted to learn

How do consumers actually 
want to pay bills? 

What would make bill pay 
easier? 

What do they expect from the 
bill pay experience?

How can businesses meet 
these changing needs? 



Insight: Bill Pay is Stressful 



Disorganization dominates bill pay

● Nearly half (48%) of consumers 
feel disorganized managing & 
paying bills. 

● Keeping track of account 
numbers, dates, passwords 
etc. is a main culprit.

● Surprisingly, stress & 
disorganization isn’t typically 
due to a lack of money- but 
instead the complicated bill 
pay process. 



Prioritize payments 
on your website

Nearly one in three (30%) said navigating 
poorly designed biller websites led to 
stress in the bill pay process.

Eliminate this by prioritizing payments 
online and making it easy on desktop 
and mobile devices.



Another great example

● They know most 
customers are visiting their 
site to make a payment

● Offers both login and 
guest pay options

● Works on mobile, desktop 
and tablet to cover all 
bases



Stress = more late & missed payments 

● Stress and disorganization 
lead to late and missed 
payments 

● More than half of adults 
(51%) paid at least one bill 
late during the past 12 
months, and more than 1 in 
5 (21%) paid bills late more 
than four times during the 
last 12 months.



Reduce memory strain with reminders

Nearly half of adults surveyed (45%) say 
it would be easier to pay bills on time if 
they received a text message or email 
reminding them when their bills are due.



Turner Acceptance turns texts to self-service 

● Within the first 60 days of 
implementing PayNearMe 
Engagement Engine, Turner 
increased self-service by more 
than 20%. 

● The solution also removed the 
need for customers to call in to 
agents to complete payments, 
check balances, etc. 



Insight: Mobile Matters



Consumers want more mobile options 

● 43% say using PayPal to pay bills is 
important or very important

● 36% of respondents say if they had 
the option, they would be likely or 
very likely to use Apple Pay or 
Google Pay to pay bills 

● 27% point to Venmo as a preferred 
way to pay their bills



Use smart payment options on mobile

When using an Android based 
phone, show Google Pay. 

When using an iOS device, show 
Apple Pay. 

Make it easy for customers to use 
mobile-first payment types and 
reap the benefits (i.e. lower 
chargeback rates, fewer input 
errors, etc.)



QR codes continue their comeback



Try it yourself!

Scan the QR code with your 
phone’s camera and see how it 
enters you directly into a 
personalized payment flow.

Use this to turn paper statements 
into mobile payments.  



Easier than EZ Pass? 



Insight: Consumers Need More 
Information



All of these can clog up your phone lines

“I can’t find my bill”

“I need to make a payment”

“How much is left on my loan?”

“I forgot my password”



Right information, right time

To reduce bill pay 
headaches, consumers need 
access to the right 
information at the right time. 

eBills
78% of consumers say it would be helpful or very helpful to have 
access to their entire bill when making or managing online bill 
payments.

Digital Wallets
42% of consumers would be likely or very likely to use their digital 
wallet to store, view and pay their bills from a single place if given 
the opportunity.



Use digital wallets as pseudo-apps

All the benefits of an app without 
developing/managing an app on your own. 

Natively installed on nearly every smartphone.

Include FAQs, payment links and other 
information that makes payments easier. 



Providing billing info when & where it’s needed 



Recap - what consumers want 

● More mobile payment options 
● Less complicated password/login processes 
● Reminders when bills are due 
● Better access to billing information & management 

across multiple channels 

= Easier bill payment experiences 



More to explore

PayNearMe Research

● Read the full research report in the 
Research Section on paynearme.com 

● Download charts and graphs to share 
with your team

● Stay tuned for upcoming reports: 

○ Consumer Attitudes Toward New Mobile 
Bill Payment Options

○ Driving On-Time Payments: What Makes 
Customers Pay Late

○ What the Newest Generation of U.S. 
Consumers is Saying About Bill Pay

http://home.paynearme.com


Questions? Steve Murphy 
Marketing & Communications, 
PayNearMe 
steve.murphy@paynearme.com

Matt Disbrow
Business Development Executive, 
PayNearMe
matt.disbrow@paynearme.com 
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Thank you!
If you’d like to learn more, please contact sales@paynearme.com. 

mailto:sales@paynearme.com

